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TG: A 18-49 
Currency: BGN gross
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State of emergency

S L I G H T  D E C L I N E  I N  V I E W R S H I P A S  T H E  H I G H  S E A S O N  H A S  

E N D E D .  T I M E S H I F T E D  R E M A I N E D  R AT H E R  S TA B L E

*GARB started measure TSA as of 1st May 3
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NBG increased PT share in all 

observed periods while BMG 

remained stable.

GARB reported stable PT figures 

for both bTV and Nova and slight 

increase in All day shares. 

bTV Cinema and Kino Nova 

remained in top 5. 7/8 dropped 

out of top 10 on the account of 

Cartoon Network. 
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Apart from this period, Nova 

kept higher viewership than 

bTV.

bTV Cinema replaced bTV

Comedy in top 5. Rest of the 

channels kept their positions. 
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The special program “20 years with you” 

reached 9.9 in the 20-21 time slot, but lost 

audience in the following two hours. 

The Voice remained the top bTV program 

on air but declined audience compared to 

the previous week.
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Channel Title Type Time start Rating % Shr %

1 bTV The Voice of Bulgaria Reality 20:00 11,1 33,0

2 Nova Fish on the cake Culinary program 20:00 9,8 30,0

3 bTV 20 years with you Entertainment 20:00 9,2 26,7

4 bTV Evermore Series 20:00 9,0 28,1

5 Nova The Gameplan Movies 20:00 8,6 25,4

6 Nova News block News 19:00 8,5 33,1

7 Nova Magnum P.I. Series 21:00 8,1 24,4

8 Nova News block News 22:00 7,9 24,4

9 bTV News block News 19:00 7,6 29,8

10 Nova Tracers Movies 22:00 6,8 24,5

11 bTV Blended Movies 22:00 6,6 25,4

12 Nova National treasure Movies 20:00 6,4 24,4

13 Nova FBI Series 22:30 6,3 22,4

14 bTV Fast and Furius 7 Movies 20:00 6,2 23,8

15 Nova Family Feud TV games 18:00 5,8 27,6

16 bTV Fi Series 21:00 5,0 15,5

17 Nova Nichia zemia Publicism 18:00 5,0 26,0

18 Nova Criminal Minds Series 23:30 5,0 24,5

19 Nova Sunday at NOVA Publicism 16:00 5,0 23,4

20 bTV News block News 23:00 4,7 18,4



THANK YOU!

For more details, please contact us at:

svetlana.tacheva@publicis.bg
damyan.kolarov@publicis.bg 


